
CHANTELLE BROWNE 
Marke t ing  Po r t fo l i o  



Consumer, lifestyle and travel – delivering 
integrated communications and marketing scope for 
brands within the luxury sector. 

Acquiring press coverage, crafting long term 
strategic communication plans, transforming 
businesses.

Shifting brand perceptions, driving awareness, 
creating credibility – generating results and 
upscaling. 

Seen as an extension of a brands team, flexible in 
my approach to suit different needs. 

Using industry-leading analytics tools allowing 
clients to truly understand the impact of marketing 
and PR on their businesses and how they stand up 
against competitors. 

INTEGRATION

STRATEGIC 

AGILE

RESULTS DRIVEN

DATA-LED
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Strengths



Attributes
Proactive marketing 

and PR AMPLIFYING PARTNERHSIP ANNOUCEMENTS  

Ahead of new brand announcements, identifying the 

most press worthy angles of each new partnerships. By 

working closely with company PR and marketing teams, 

ensuring that both consumer media and industry-specific 

titles are briefed pre announcement. 

LISTICLES 

Experience in gaining coverage from lifestyle and 

sporting brands relating to the luxury sector, securing 

B2C coverage for these in industry-relevant titles, as well 

as in mass consumer national titles. 

C-SUITE PARTNERSHIPS 

Built and maintained partnerships with C-Suite 

individuals and founders across consumer and business 

marketing. Through exemplary performance of 

onboarding new brands, experiential event recognition 

and crisis communication. 
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Xclusive 
Yachts 
Monaco and Abu Dhabi Grand Prix 

CHALLENGE

Xclusive Yachts, the luxury yacht charter and event services provider, enlisted 
myself and the team to announce ticket sales and develop partnerships pre event. 
For such an announcement, it was critical for us to not only showcase Xclusive’s 
strong business credibility but also show how each event is far more exemplary 
than its competitors.  

STRATEGY 

Knowing it was essential to cement Xclusive as not only a household name in the 
Middle East but a brand that goes far and beyond its counterparts, with carefully 
curated partnerships with unique and desirable luxury experiences. Carefully 
crafting marketing campaigns, tailored to existing attendees and emerging brands 
looking for purposeful exposure. 

RESULTS 

Upon completion of both yearly events, I succeeded in gaining luxury partnership 
contracts to jewelers, luxury beverages and retail outlets. Alongside top-tier 
coverage in titles such as Luxury London, Harpers Bazaar Arabia and Daily Mail. 
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Xclusive Yachts 
Monaco and Abu Dhabi Grand Prix 
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Damac
REGIONAL, NATIONAL & GLOBAL 
LAUNCH CAMPAIGN

CHALLENGE

Damac, leaders in luxury residential, commercial and leisure developments in the Middle East, 
tasked myself and the team with announcing and marketing the launch of the Nine Elms luxury 
residential tower in Battersea. Revealing 360 bespoke apartments curated with Versace interior. 
With competition rising in the luxury real estate market, we knew attracting international coverage 
and investors with a strong knowledge of Damac’s 18 years history would be key. 

STRATEGY 

To do so, we curated a series of bespoke and experiential events featuring the showrooms, 
models of the building and an interactive VR landscape view from the penthouses. With a hefty 
price tag we aimed our campaign to property moguls and luxury international publications 
featuring wealthy assets such as yachts, jets and money cant buy goods. Through the coverage 
that ensued, we set Damac apart from its competitors by demonstrating its strong Middle Eastern 
capabilities. 

RESULTS 

To date, 60% of the residencies have been sold and Damac’s UK recognition has gone on to 
developing units all over central London. Over the space of a year, the Nine Elms project has 
featured in major consumer publications such as The Telegraph, Mayfair Times and the Financial 
Times. 
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Damac
REGIONAL, NATIONAL & GLOBAL 
LAUNCH CAMPAIGN
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Velocity 
Black
CARVING OUT A BRAND NARRATIVE TO 
ACCESS ON DEMAND CONCIERGE SERVICES 

CHALLENGE

As Velocity Black became the fastest growing app for concierge services in 
2019, the company wanted to bring attention to its brand story and one of a kind 
access, its take on digital technology, and enforce the tagline 'life at your 
fingertips 24/7/365’.

STRATEGY 

With existing credibility, Velocity Black has a strong platform but we needed to 
educate consumers on the compelling technological advancements and how it 
is set apart from competitors. By fostering relationships with millennial 
entrepreneurs, explorative travel brands and exclusive access brands, we 
assisted in setting Velocity Black apart from its competitors by demonstrating 
their unique partnerships and forward thinking capabilities in the tech industry. 

RESULTS 

The marketing and partnership outreach generated four new luxury affiliates in 
the lifestyle and travel sector, gained credibility as 2019 Forbes Technology 
Council and has now exceeded having members in over 80 countries. 8



Seventy 
Thirty 
DEMONSTRATING THE UPMOST DESCRESION AND 
PRIVACY FOR ILLUSTRIOUS MILLIONAIRE DATING 
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Atlantic Road 
Trip 

CHALLENGE

The Norway based supercar club wanted to expand their reach, to grant 
international drivers the ability to explore the Fjords alongside other likeminded 
entrepreneurs. We were briefed to expand coverage and onboard automotive 
partnerships 

STRATEGY 

With the helm of being the first supercar driving experience in Norway, we set to 
explore showcasing the countries hidden gems and recruiting supercar influencers 
to attend and showcase the rally. 

RESULTS 

Combined with over 7.8million followers, the five day experience gained traction to 
partner with 3 lifestyle brands, received coverage in VisitNorway and EVLEAR 
cars publication. 

The Influencers 
Diary 

CHALLENGE

The Influencers Diary, connects influencers brands, events, paid 
campaigns and travel and gifting opportunities. The company 
wanted to bring attention to its lifecycle and develop enticing new 
brand partnerships for its users. 

STRATEGY 

Arranging a series of top-tier interviews for The Influencers Diary’s 
founder Rosalind Shimmen, to educate consumers on the 
compelling opportunities for thriving businesses using influencer 
marketing. Further enforcing this message by organising an 
exclusive boat party, alongside travel partner TUI. Demonstrating 
their forward thinking capabilities in the digital industry. 

RESULTS 

As a result, we achieved coverage in the Woman Ready blog, 
received 5* rating on the App store for influencers, pool party 
coverage featured in the Daily Mail and a 35 percent jump in 
industry applicants. 
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LuxuryProperty.com

CHALLENGE

Leverage LuxuryProperty.com to elevate the brand globally and 
attract international buyers. Position LuxuryProperty.com as the 
most exclusive brokerage in the Middle East, highlighting its 
unique off-market residences with unobstructed views, along with 
linear views of unadulterated beachfront. 

STRATEGY 

Strategically pitch a series of campaigns over the course of some 
of the ultra luxury developments to keep top of-mind with 
reporters and to create a consistent flow of news. Target media 
included top-tier daily press and luxury lifestyle magazines along 
with key trade media with a focus on real estate, business, 
lifestyle, fashion, art, cultural, architecture and design, consumer, 
local, regional, national, targeted international media, and more. 

RESULTS 

Our outreach generated 15 positive pieces of coverage in titles 
such as BOAT International, Edmiston Intelligence and ELLE. 
Successfully developed an event to launch the sales gallery and 
produced luxury magazines, detailing the full brand offerings. 
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Louis XIII

CHALLENGE

Louis XIII has grown its superior following and globally recognized 
as the most exclusive cognac in the world, the company wanted to 
bring attention to its brands history, its take on exclusive 
anniversary bottles and bespoke gifting. 

STRATEGY 

To do so, we arranged a series of interviews with sporting and 
business figureheads, to educate luxury consumers on the 
intricacy behind the brand and distilling process. Influencing new 
audiences an securing event collaboration. 

RESULTS 

Combined with Rolls Royce we secured a pop-up event 
collaboration at Goodwood Festival, broadcasting and coverage in 
Harrods publication, Harvey Nichols and Robb Report.  



Experience with the worlds 
leading brands 

. 
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Across the pond 
I n t e r n a t i o n a l  C o m m u n i c a t i o n  

Facilitating international partnerships for luxury 
sporting events, winning sponsorship and 
fundraising 

Developing C-Suite level business relationships, 
enabling a trustworthy bond between new 
clients 

Focusing on the luxury lifestyle sector I have 
experience in emerging talent and disruptive 
brands 

Crafting bespoke strategies, sharing compelling 
stories and analyzing media impact using 
industry-leading data tools to shift the dial in the 
luxury ecosystem 

With an extended outlook I have a global 
outreach and experience within Middle Eastern 
and European markets aiding global growth and 
awareness for brands. 

Through first hand experience with luxury brands, 
I am able to build brand profiles, assist in 
partnerships and aid in experiential event and 
sporting curation. 
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My website 
www.thecblifestyle.com
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Featured 
Coverage 
Podcasts / Print / Digital Media 
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Familiar Resources & Tools 
This is a compiled list of some of the daily software and online resources I am 
both familiar with and knowledgeable in, from photo editing software, 
website building platforms, SEO & website analytics, email marketing and 
graphic design resources.  

q WIX 

q Word Press 

q One Page Love 

q Google Analytics 

q Google Keyword Planner

q Google Optimize 

q Google Pagespeed Insights

q WordPress SEO by Yoast

q WIX – SEO and analytics

q Monday.com

q Squarespace Logo

q Canva

q Photoshop

q Pixlr

q VSCO Cam

q MailChimp

q Hootsuite

q Buffer 

q Later 

q Asana

q Hubspot

q ConvertKit

q Microsoft Office

q Ahrefs

q Ubersuggest

q Screaming Frog

q SEMRush
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Thank you. 
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Amit Patel, Managing Director of Xclusive Yachts 

“Working with Chantelle to influence a luxury marketing strategy for our Grand Prix events 
has been a great experience and success. She is highly strategic, personable and hard 
working. In the two years we have been working together we have achieved expert 
partnerships, secured top-tier placements and hosted events that reinforce our mission. Our 
exposure and credibility in yachting has greatly increased. Chantelle was an extension to our 
team at Xclusive Yachts and a joy to work with.” 
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